Senior Marketing Manager Consumer Food Products (Ready-to-Cook Meat Products)

Location: Colorado, Maryland 
Reports to: Vice President of Marketing

Our client offers a unique and exciting opportunity to join one of the leading food manufacturing/processors in the industry. They have a strong consumer branded franchise within the category.

This opportunity is the direct result of company growth and expansion.

This is a chance for the right individual to further advance his/her career while working in a most enjoyable work environment!

Responsibilities:

Develop and implement the long-range strategic business plans for the business.

Develop and lead the execution of the annual Marketing and Business Plan in terms of sales volume, profit and share objectives.
Work with outside Advertising, Consumer Promotion and Packaging agencies to ensure all projects assigned are completed to high quality standards, and on a timely basis. Ensure that the creative groups stay on strategy to deliver optimum results.
Develop a complete understanding of why consumers purchase behavior for the category and specific brands.

Lead cross-functional teams to include Public Relations, Consumer Promotions, Packaging, Operations, Sales, R&D and finance ) to ensure marketing initiatives are well conceived and executed. 

Manage the packaging design process including photography, proofing, ingredient statement and nutrition claims for existing products. Help develop the brand positioning and ensure consistent brand communication to the consumer.

Work with Supply and Demand Planning to ensure maximized mix with optimized customer service. 

Develop effective consumer communication plans. 

Manage the marketing and assigned budgets.

Work with the sales organization to help develop customer tactics that create new sustainable new business.

Make key presentations to senior management as required.  

Requirements:

Minimum of 10 years of related consumer marketing experience with value-added meat and raw protein products. 

A demonstrated success building a raw protein business.

Ability to think and act strategically, balancing short and long-term issues
Solid to organizational skills with the ability to set objectives prioritize and deliver on said commitments.
Proactively identify business issues and develop/implement successful programs to profitability grow the brand.

Strong oral and written communication skills  

Excellent people skills.
Good Profit &Loss understanding with strong quantitative analysis skills to make “fact based” strategic recommendations and decisions
Ability to gain and retain cross-functional team support to ensure all projects are completed successfully and on-time.

An understanding of how Marketing Research is utilized to gain industry knowledge and  to include consumer trends.

Working knowledge and of syndicated data such as Nielson and /or IRI and their application to the business. 

Ability to travel as needed up to 50% travel.
Bachelor’s degree in Business or related discipline (MBA preferred).

Compensation: 
Competitive base salary plus bonus performance incentive.
Benefits: 
Includes major medical and insurance.

Opportunity to participate in company sponsored 410 k deferred savings plan.

Relocation: 
Excellent packaged provided.

