Category Management Analyst Consumer Packaged Goods Manufacturer

Location: Cleveland Ohio 

 Summary:

Our client is a leading Consumer Products Company with some of the industry’s best known brands and products. They offer their employees an excellent work environment and family life balance. They are considered by many to be among the best USA companies to work for. These two positions are headquartered based and direct result of company growth and expansion.

Responsibilities:


Develop category reviews that leverage the company’s Best Practices that include both scan and non-scan data to drive the total Category and company sales with their trade customers.

Identify sales opportunities by utilizing syndicated data and other sales data sources.

Develop solutions with respect to product distribution, promotion, pricing, and shelf-placement

Prepare clear and concise presentations to inform customers of business/consumer trends, existing opportunities and solutions for growth.

Work in cross-functional teams to assist the overall Category Development efforts in proactively identifying market opportunities available and communicate to sales.

Identify possible emerging trends observed during day-to-day analysis.

Work with Sales Team on specific projects intended to proactively provide sales with opportunities and market information.

Develop and Present category research findings/implications to our client’s trade customers and make recommendations based on sales/research analysis.

Participate in various activities to enhance job performance and personal growth

Complete all necessary company and information technology training.

Engage with Teams in the field to build knowledge of how information we provide can be consistently useful and impactful to sales.

Conduct market visits that include: broker meetings, store checks, sales meetings, account presentations.
 
Work with Marketing to identify category/consumer trends and communicate findings.

Work with Marketing Research to analyze, disseminate and summarize research findings.

Requirements:

2 to 3 years of related CPG Category analysis. 

Working knowledge of syndicated data such as IRI, Nielson, Apollo/ProSpace.

Experience with Retailer Club Card/ POS data an added plus.

Household Panel data experience an added plus.

Strong computer and analytical skills.

Excellent written and verbal communication skills.

Excellent presentation skills and ability to develop customer relationships.

Bachelor’s degree from an accredited college/university.

Compensation: Competitive salary.

Benefits: Includes major medical and insurance.

Opportunity to participate in company sponsored 410 k deferred savings plan.

Relocation: Excellent packaged provided.

