Brand Manager Consumer Packaged Goods Manufacturer
Detroit Michigan Suburb

Reports to the CEO

Our client offers the right individual a unique opportunity to join a mid-size company and enable them to achieve continued growth and expansion.  He/she will play a key role in the development and implementation of plans and strategies that will achieve current and long-range business objectives. 

Responsibilities:

Achieve budgeted sales and profit objectives.

Develop new brand entries via creation/licensing/acquiring equities that resonate with customers and consumers.

Create efficient strategy to build equity around the current brands.

Determine the optimal portfolio strategy, paying attention to new products as well as the base business.

Understand consumer/shopper insights to drive strategy, new product development, and base business building.

Translate consumer insights into brand strategy and marketing plans.

Develop comprehensive understanding of brand equity, target market, and positioning relative to competitors.

Capitalize on relevant data about consumer/shopper trends, usage, and segments.

Develops creative ideas to grow profitability.

Use available data to develop and back up decisions and recommendations.

Measure the return on investment through pre- and post- analyses of results against goals. 

Find opportunities to improve effectiveness of current promotional and merchandising methods, leveraging the use of technological tools such as the Internet, scanners, etc.
Develop the trade strategy for company brands. Work with field sales to ensure proper implementation and execution. 
Ensure that all necessary selling materials are created and delivered at the optimum time to field sales personnel. This work includes sales strategy, trade plan, product/packaging changes, etc.

Establish guidelines for trade spending by working with Sales Management, this includes slotting, trade promotions, and tracking the implementation of these guidelines and ensuring delivery of expectations.

Recognize key issues the trade faces.

Know how shoppers respond to product features such as price, size, and packaging.

Work well within a cross-functional team environment.

Display teamwork in getting work done.

Requirements:
Minimum of 5 years of related brand experience within a consumer products company.

Strong leadership skills.

Demonstrate high energy in tackling challenging goals


Demonstrated track record of success.

Ability to combine strategic thinking with real-world execution.

Understands how the marketing and customer sales execution work together.


Ability to work within cross-functional teams to achieve optimum results.

Some experience with syndicated data i.e. Nielsen, IRI.

Excellent communications and presentations skills.

Computer literacy to include Excel. Power-Point and Excel.

Bachelor's degree in Marketing or related business major.

Compensation: 

 Competitive base salary plus realistic bonus incentive. 
Benefits:

Major medical and full insurance package.

Relocation:

Package provided.

